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Financial Crisis’ Impact on the Buy-Side Continues to Plague Industry 
Decision Makers Says New TABB Group Research  

 

Research finds that infrastructure to aggregate and consistently measure disparate revenue and 
expense data across the enterprise in a consistent way has become critical for growth 

 
NEW YORK & LONDON, January 27, 2016 – Posttraumatic flashbacks of the 2008 financial crisis and 
its impact on buy-side budgets continue to trouble chief financial officers and other key decision makers in 
the industry. They are beginning to find that recent volatility and uncertainty in the global markets can 
threaten even the best-laid strategic plans.  
 
TABB Group considers some of these key issues facing the industry at a macro level, how buy-side firms 
are responding to them in terms of investment prioritization, and what opportunities exist for them to 
position themselves for the future, in its latest research, “Buy-Side Business Attribution: Assessing Costs 
and Quantifying Value.” TABB finds that similar to the practice of using performance attribution for 
measuring portfolio performance at even the most granular level of an investment, institutions need the 
capability to quantify the performance effect of every business decision they make. 
 
“We find that the way a buy-side firm tracks expenses, revenues, and fee outflows across various 
business units, systems and geographies is often based on a number of factors as diverse as their 
ownership structure or even cultural philosophy,” says report author and senior analyst at TABB, Dayle 
Scher. “The one inevitable factor across the board is that having an infrastructure in place to aggregate 
and measure the disparate revenue and expense data throughout the enterprise in a consistent manner 
is critically important. Investment management firms cannot ignore this technology need if they want to 
surpass the industry challenges they are facing and spur growth.” 
 
Despite the generally accepted knowledge that the amount of data available to investment institutions has 
never been greater, it has not been made clear how firms are leveraging that same data for actionable 
business intelligence. It can be difficult to achieve the level of quantitative intelligence that investment 
firms must have in order to support their compliance and strategic business decisions without access to 
the right tools. 
 
“It is only by quantitatively identifying and calculating the relative value of processes, products, vendors 
and people, that investment management firms can truly measure the profitability of their organization. 
Harnessing the ability to convert revenue and expense data into knowledge about what is and isn’t 
working for a business is what distinguishes which firms are decisively driving their growth,” continues 
Scher.  
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The report can be downloaded by TABB’s Research Alliance clients and pre-qualified media at 
https://research.tabbgroup.com/search/grid. For more information or to purchase the report, contact 
info@tabbgroup.com.    
 
About TABB Group 
With offices in New York and London, TABB Group is the international research and consulting firm 
focused exclusively on capital markets, based on the interview-based, “first-person knowledge” research 
methodology developed by Larry Tabb. For more information, visit www.tabbgroup.com.  
 

# # # 
 
 

 

 

https://research.tabbgroup.com/search/grid
mailto:info@tabbgroup.com
http://www.tabbgroup.com/default.aspx
http://www.tabbgroup.com/

